“Camera” would like to use
your current location

Don't Allow

“http://mobile.twitter.com”
Would Like To Use Your
Current Location

T i
Don’t Allow m

!" ' that can handle XML . . .
canonicalization and signature
eosoclal applications

dare you. #XMLHell

e AR 3
> » m (@ , .
o Location-Based Social Networks

Message

o - Amishi Sindhwani

w S@katoon

Photo

Select photo



What are geo-social, location based apps?




Different from the social
media apps??

Geolocation apps serve several key

niches
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You have a
friend here!
Say hi©

Location is the
crux of the app.

We know you
need pillows!
Check in to get

the one plus one
free deall©

ROV Walmart >,<
L L




Who uses these apps?



* People Who use Geolocation Apps Are influential, Connected, and
Young. They are very active on their mobile devices and online.

HELLO EARLY. ADOPTERS

my name is

Injt‘l uencer

.....



Why should
Businesses use these

apps?
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<« The Four's M

All tips
Bobby Orr with mushrooms FTW
5§ Chris Lucas 4/7/10

The best buffalo chicken nachos you'll ever
have!

B cika Dierf 1/7/11

Best nachos ever

w Katelyn Sarkissian 8/18/11

Go to the upstairs bar!

B caitiin Prince 2/26/12

Voted best sports bar in the country by Sports
lllustrated! Been a Boston staple since 1976.

Features 40+ televisions throughout the venue.
More info avail via our blog.

Read more

w2 IWalked Audio Tours 9/8/11
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Search History
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Amishi Sindhwani

New York, NY ¢ 1 Check-in
Wallet: @ 24

Search your history
March 7, 2016
UMass Boston - McCormack
J Building
‘ Dorchester © 24

Four square and work!




Leads to higher user interaction and
acquisition by surfacing nearby offers.
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Gary Clark Jr. at

The Ghost Room
Welcome to Sports Authority What does Gary Clark Jr. 6o when
£36 an Avo confronted with a Swarm of this

magntude? He plays an encore
Use your synced Amex Card: Spend that's what! Well played, swarming
$50 or more in one purchase through tans, well played

July 5, 2011 and get a $20 statement
crodit from Sports Authonty! Limat 1

credn per Card UsioChed i 100 Dodpse chached »
(Too March 16 & 11 08 PV
Spend $10, Get $10 off at
Pecgke hate (n T s ) hours) 99 !/ ” Cafeta$|a

33 E B0 St Dtw University & Groane St
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(Tuo Nov & @ 608 PV (

n
T CONGRATS? YOU HAVE UMLOCKED THIS SPECIAL B CONGRATS! YOU HAVE UNLOCKED THiS SPECIAL Powered by AMERICAN EXPRESS




* Enhance social Word Of
Mouth beyond a check-in.

* People want to know what
their friends are up to.

COMPLIMENTS:

MEN
But... I dont mean
?}‘ hle 04 r‘\(ew lﬁ3|lrcu‘“ ool Tm attracted to
OV, oK qeoc: You... Of On7t+hin3~-
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match!

And my undies T \JCREDI BLE!
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Industries which could use these
apps!

Success Stories

Beverage Company

Big Box Retailer

Fuel Company

Telecom National Coffee Chain

Major Casual Dining

Major CE Company Chain

Car Rental Company

National Retailer

Credit Card Company




‘Foursquare
ads perform

better than
Facebook
ads’

“Our Foursquare Ads performed three
times better than our Facebook ads.”

“Our Foursquare Ads performed three times better than our
Facebook ads,” said Dmitry Kirillov of the KittyHug agency that
runs the campaigns for Propaganda Club. “| like the idea of
spending money to attract real customers. It's not just
somebody doing something online, they’re actually visiting our
club.”

As for return on their investment, Kirillov estimates that for
every $1 they spent on Foursquare Ads, their client made $20
from customers who saw their ad and checked in.




* Tap people’s trust in peer reviews by encouraging
more user-generated content.

Recommendations
from friends

Online consumer
opinions

Editorials

TOP 3 TRUSTED SOURCES

TRUSTED 8Y 92%

)

TRUSTED 8Y 70%
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foursquare

@ San Francisco Soup

Company (142 2nd St., Btw Minna |

St. & Natoma St.) at 12:20 PM.

By alerting the user to a nearby friend’s
location, foursquare helps the user pick a
lunch spot and helps drive business for
the San Francisco Soup Company.




Suggestions for your company

* Make sure that you are present on these aps
and be the first listing people see.

* Offer rewards based on Check-ins by reaching
the right people at the right time.




* Participate with the users

* Assess whether your target audience would use a
geosocial app.

* Promote your geosocial app presence offline and

online.

Know Your Audience



Problems

* Despite their Appeal, few people actually use geosocial apps today.
* 70%are in fact unaware of these apps.

* Privacy Issues - Gu nwnv “00MAN-
.
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Thank you!

Questions?



